DANIEL VELASQUEZ ARAQUE

interactive desigh & marketing portfolio

contact: daniel@danvelasquez.com



Clients

In this portfolio you'll find projects created for
4 of my clients at Demand Frontier, where |
work as Creative Director, plus a research
project with IBM.

These are samples of projects and campaigns |
have planned, which involve a careful
consideration of their marketing goals, strategy
creation, campaign flow and tactics for every
step of the projects.
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INTERACTIVE INFOGRAPHIC
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A S Kendall ’ AUTOMOTIVE LINE

OUR AUTOMOTIVE PRODUCT LINE PROVIDES BEUMPER-TO-BUMPER COVERAGE

INTERACTIVE,
AUDIOVISUAL
& GAME DESIGN.

After a long relationship with the
client, there were different types of
projects that we created together, e
both eternal to internal projects =
that included video production, S Wheel bearing & chassis
game design and interactive e = E
Interfaces and toys.

GREASE POINTS




GAME DESIGN:
PHILLIPS 66 VR TRAINING

This project was a serious game design,
iIntended as a VR training course with
different challenges for new plant
employees to learn how to operate the
guipment without injuring themselves or
damaging the equipment.

The project was born from the need to
train plant employees in a safe space,
where they can get familiar with the
facility and the machines they would be
operating.




GAME DESIGN:
EMPLOYEE EDUCATION

Both AR games and interactive postcards
were desighed for internal staff and B2B
campaigns. When users looked at the toy
cars and postcards using the dedicated
company app. the experience would start.
Either the image on the postcard would
animate and deliver a message or the mini
games would start using the physical toy
car to go from challenge to challenge.

Click to watch a video overview:
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BUILD THE P66 WORLD ACHIEVEMENT TRACKING

Medals and leaderbord design

Each player builds their own city

You may already be a Master Builder! Building not your thing?

See Leaderhoard Better luck next quarter!



https://www.youtube.com/watch?v=ZtnELaNPN10

AR GAMES & CONTENT
FOR PHILLIPS 66

Both AR games and interactive postcards
were desighed for internal staff and B2B
campaigns. When users looked at the toy
cars and postcards using the dedicated
company app. the experience would start.
Either the image on the postcard would
animate and deliver a message or the mini
games would start using the physical toy
car to go from challenge to challenge.

Click to watch a video overview:
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https://youtu.be/K0r0xGgrmI8

INTERACTIVE
PRODUCT CATALOG

We created a prototype of a
product catalog that comprised all
the product sheets the client has.
Creating a unique solution to the
inefficient amout of documents
they previously had. As an
interactive digital document the
iIdea was to enhance the user
experience.
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Back to Full Lineup

SHIELD
ARMOR

FULL SYNTHETIC MOTOR OIL

Product Training
Compatible Cars
Safety Data Sheet

Warranty Information

Contact us

 Applications

S —



https://indd.adobe.com/view/7edc0e3d-f264-4d2b-8302-a45eb75b80b4

PRODUCT KNOWLEDGE
TRAINING CAMPAIGN

This is a series of videos aimed to
train retailers and end users on the
advantages of each one of the
products offered by the Kendall
Motor Oil premium line.

= - i N I
( - Y -3 B L
I | r__‘ o N rJ = ] _!

Exceeds requirements for
new cars under warranty

® Kendall



https://www.youtube.com/watch?v=XQAhsRz1ihI

BRANDING ASSETS:
WEB, EMAIL, DOCUMENTS

WEB BANNER ADS

Multipurpose image stills and animated gifs
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RESEARCH
& GAME DESIGN

During my time with IBM, | helped with
oranding efforts for their events. | also
nelped create a new AR mobile game for
different golf tournaments across the
world. The process included redefining the
game design process to create authentic
AR embodiment.




Physical Gesture Physical Gesture
with physical feedback with digital feedback

GAME DESIGN

AR GOLF - MOBILE APP EINAL VERSION

After a hyman—centered design resear.ch L OHIT Bl]UAIiI“TE HIT COUNTER
process, it was found that a large portion :
of the Masters championship fans could 0 g 3

not attend the event and had AUGMENTED ..
experienced it at a distance. To engage |
this audience, an AR game was pitched

and | developed the proof of concept.

The playcentric design cycle included

game design, level design, UI/UX with
input of the fans, and iterative playtesting

stages.
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"2 BlackBerry

AUDIOVISUAL
& BRANDING

Working with Blackberry | created a
vast amout of video content
showcasing their products and
events around the world.

Here are some samples of branded
assets and the video demo they
presented at CES.

EVENT EMAIL DESIGN

web name goes here

Responsive design + Automation

EVENT LANDING PAGE

Custom design for events, usage metrics

web name goes here

= QNX

CALIFORNIA MEDICAL INFO DAY

i H f medical dev

June 21 Hilton La Jolla
- lorrey Pines

® g
OPERATING SYSTEMS

FOR OPERATING ROOMS:
YOU GET WHAT YOU PAY FOR

A “free” open source OS may seem like a bargain
but the total cost of ownership may leave your
budget flat lined
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Global Healthcare Segment Manager
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AMX Software Systems




CES PRODUCT
DEMO VIDEO

| worked on a campaign involving
different brands for CES 2017,
where Blackberry QNX presented
their new autonomous driving
technology. In alliance with
hardware partners and car
manufacturers QNX presented a
production ready test drive of 2
autonomous cars. This video was
part of their tradeshow booth and
then presented in other events and
channels.

| worked as producer, director and
head of postproduction editing for
this project.

ADAS ELECTRONIC ENGINEER BEHIND THE WHEEL,
FOR SAFETY OVERRIDE |IF NEEDED

f—



https://www.youtube.com/watch?v=O8HWwlzqbj4&t=30s

BRANDING ASSETS:
WEB, EMAIL, DOCUMENTS

EMAIL DESIGN

Responsive design + Automation

WHITE PAPER DESIGN

Editorial design of digital documents

DOWNLOADABLE CONTENT
Email and CTA design




LANDING PAGE DESIGN

Event information

EVENT REGISTRATION

Registration forms + Webinar planning

EMAIL INVITATION

Responsive design + Automation




MARKETING
& BRANDING

Working with Daimler and their
transportation service “Car2go’
allowed me to create diverse B2C
campaigns. One of the best
challenges was to reinvent the
branding according to each one of
the events they participated in.

Here are some samples of different
campaigns and assets | created
with my team.

web name goes here [ X

EVENT EMAIL DESIGN | 5G0 \ ® T e et e

Responsive design + Automation

EVENT LANDING PAGE

Custom design for events, usage metrics

web name goes here
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8 are Kicking off this week—
ok at what we've planned
2p the good times rolling.

g

e Spotify:

potify House going on from March 14 - 18

e Fa note — be sure to use our car2go valet at the
77 " Spotify Drop Zone at 500 Comal 5t

--------

More details here,
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FREE FAVOR -}
DELIVERY %

(x) FAVOR

ANYTHING DELIVERED
Craving some BBQ? No problem!

Forgot your glow sticks? On it!
Do what you want, when you want® just grab the nearest
svallable car and go

-~ Nered with Favor to get you anything you want!

o HERE NS 3 ' EIND IT gvering the delivery fee for the first 300 Favors
> 1) EAL 7% @ ‘during the following dates & times:
/./ THE D v & .__-: r Us thee official cardgo app or spol o g + i g o - o

on the street — no resenvation required

March 14, 12 pm - 2
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ane hisadad 10 a panal or & show wi've gol you covesd - . s I DRIVEIT r.ﬂarﬂh 17. 1 Epm - Spm
Pay 310 for an exclesive car2go membership and wi'll cover Unlock the vehiche with your app and get

your first 10 minutes of usage. You only pay 51 per tip for the gl — as a car2go member you get an additional
Drtver Prodection Fee™. P.5. There are no monthly o yearly ' . :

fess. Let's get going! Start your registration now and ~d Ir order when you use the code FAVOR2GO*
i = PARK IT fis offer by downloading the Favor app here

1= i & Park the car according to your city's
-, - . Parking Rules and hop out B ﬁ
. o .
= 1 .

going. Take one-way of round trips, all for
just $0.41 per minute® + tax

sund from show to show like a VIP by using
our 4 convenient Drop Zones.



WEB DESIGN EXAMPLES

Information architecture
and navegation design.
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RESPONSIVE
DESIGN

Every asset was easily displayed
iN any screen size for the best
experience from any device

Custom graphics, banners,
background video.

Desktop

CAR2GO NETWORKING
EXPERIENCE
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Dynamyc layouts that work
for desktop and mobile

Geolocation and Google

Maps API integration

THE BEST WAY

TO ENJOY CAR2GO

Gt the: mast oul of your G2 Monreal expenence with car?go. Fxtend youar
network by shanng your nde, get the VIF expenence with our valel senvice or
simphy nibble at our kounge

S

DRIVE AND DROP NETWORKING EXPERIENCE WIN YOUR TICKETS

Gl ho and from the Arsenal m a breaze. Sim £2 Mot @nd car2go wanl you ko gel B most oul Fred 0w of ithe C2 Montneal bramdud car2gos for a
i rde al our lounge or gel 45 man of your ride home. Comie by cur kounge Lo gel  fes chanci ko win your icusts 1o the 2016 edon. Smply

gl home by kerang usng a celga g and gul pained with axparts Fom e induslny. Iwvasial v shiare using dcarlgo

‘ CAR2G0
FREE PARKING \
AT C2

LUiza car2go to get to the Arsenal from May

24-26
our

and use our free parking i diop your ride al o

DRIVE HOME & EARN I
AEVT DIALC

—— Mobile —

CAR2GO

NETWORKING
EXPERIENCE

THE BEST WAY

TO ENJOY CAR2GO

Get the most out of your C2 Montreal experience
with car2go. Extend your network by sharing your
nide, get the VIP experience with our valet service or
simply mingle and nibble at our lounge.

— — i

DRIVE AND DROP

Gel lo and from the Arsenal in a breeze. Simply drop
your ride at our lounge or get 45 minutes for free to

get home by leaving using a car2go.




UX / Ul DESIGN
AND CONTENT
CREATION

We helped Daimler create a
user-centric web experience,
analizing and optimizaing
your content to make it more
accesible and enganging for
your audience.

We helped our clients expand
their online reach with our
content creation and SEO
services.

Copy optimization for

Mmore efficient user
response and SEO
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ON-STREET -

Fi
PARKING 4\
Launching March 31st _
Thiz is what you've ‘- | A

W
been waiting for Wy,

JOIN NOW

ON-STREET PARKING —
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LET YOUR COUMCILLOR KNOW

NOT A car2go MEMBER? ALREADY A car2go MEMBER?

GET 20 FREE MINUTES

JOIN TOOAY AND GET
Z0 FREE MINUTES

GET 20 FREE MINUTES

ALREADY A car2go MEMBERY
TELLYOUR FRIENDS ABOUT IT AND EARN 20
MINUTES PER REFERRAL

THEY'LL GET YOUrLL GET

CAR —
260 R —

THIS CHANGES
EVERYTHING
ON- 7 G- \\
STREE . 4
PARKI

Launching March 31st ™sg

This is what you've
been waiting for

JOIN NOW

ON-STREET PARKING

Thes 15 a game changer, with on-sireel parking,
carZgo provides a true door o door service with
acoess to more than 430 cars on demand. Always
available for just 30 41/min - no surge prcing

Late for a meeting? Lazy moming? Or simply need
ta get going?

All you need to dois find a car2go, drive it and park
it on-sineel

Q) LOVE THIS?

Help us support urban transportation by letting
your councller know HERE

NOT A car2go MEMBER?

JOIN TODAY AND GET
X FREE MINUTES

ALREADY A car2go MEMBER?

GET 20 FREE MINUTES

HOW DOES
car2go WORK?

Become a member today and enjoy our
limite-time offer.

Use promo code ONSTREET1530 and
getY free minutes and our one-time
registration for only $2.

JOIN TODAY




EVENT EMAIL DESIGN

Responsive design + Automation
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CAR WRAP DESIGN EVENT MICROSITE DESIGN

Responsive design + usage metrics

Custom design matching digital ads
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INTERACTIVE MAP
OF MIDSTREAM

This i1s an interactive overview
of the midstream process,
where ChemTreat wanted to
explain in a friendly way what
nappens on each stage and
now can they help with their
orofessional services.

1 Gathering System [ Compression o Gas Conditioning 4

2 a

@mﬁeat‘

ChemTreat is the leading specialty chemical and solutions supplier for the Midstream Industry. Our expertise

g 4 .’qﬁﬂ'ﬂ:

allows customers to protect their assets while reducing costs from the wellhead to fractionation and storage.



http://www.chemtreat.com/midstream-animation/

- THANK YOU -

For more information contact me at
daniel@danvelasquez.com






