
interactive design & marketing portfolio

contact: daniel@danvelasquez.com



Clients
In this portfolio you’ll find projects created for 
4 of my clients at Demand Frontier, where I 
work as Creative Director, plus a research 
project with IBM.  

These are samples of projects and campaigns I 
have planned, which involve a careful 
consideration of their marketing goals, strategy 
creation, campaign flow and tactics for every 
step of the projects.



INTERACTIVE INFOGRAPHIC
Smart metrics and dynamic results

INTERACTIVE, 
AUDIOVISUAL
& GAME DESIGN. 

After a long relationship with the 
client, there were different types of 
projects that we created together, 
both eternal to internal projects 
that included video production, 
game design and interactive 
interfaces and toys. 



GAME DESIGN: 
PHILLIPS 66 VR TRAINING
This project was a serious game design, 
intended as a VR training course with 
different challenges for new plant 
employees to learn how to operate the 
quipment without injuring themselves or 
damaging the equipment.

The project was born from the need to 
train plant employees in a safe space, 
where they can get familiar with the 
facility and the machines they would be 
operating.



GAME DESIGN:
EMPLOYEE EDUCATION
Both AR games and interactive postcards 
were designed for internal staff and B2B 
campaigns. When users looked at the toy 
cars and postcards using the dedicated 
company app, the experience would start. 
Either the image on the postcard would 
animate and deliver a message or the mini 
games would start using the physical toy 
car to go from challenge to challenge.

Click to watch a video overview:

ACHIEVEMENT TRACKING
Medals and leaderbord design

BUILD THE P66 WORLD
Each player builds their own city

https://www.youtube.com/watch?v=ZtnELaNPN10


AR GAMES & CONTENT 
FOR PHILLIPS 66
Both AR games and interactive postcards 
were designed for internal staff and B2B 
campaigns. When users looked at the toy 
cars and postcards using the dedicated 
company app, the experience would start. 
Either the image on the postcard would 
animate and deliver a message or the mini 
games would start using the physical toy 
car to go from challenge to challenge.

Click to watch a video overview:

https://youtu.be/K0r0xGgrmI8


INTERACTIVE 
PRODUCT CATALOG
We created a prototype of a 
product catalog that comprised all 
the product sheets the client has. 
Creating a unique solution to the 
ine�cient amout of documents 
they previously had. As an 
interactive digital document the 
idea was to enhance the  user 
experience.

https://indd.adobe.com/view/7edc0e3d-f264-4d2b-8302-a45eb75b80b4


PRODUCT KNOWLEDGE 
TRAINING CAMPAIGN
This is a series of videos aimed to 
train retailers and end users on the 
advantages of each one of the 
products offered by the Kendall 
Motor Oil premium line.

https://www.youtube.com/watch?v=XQAhsRz1ihI


BRANDING ASSETS:
WEB, EMAIL, DOCUMENTS

WEB BANNER ADS
Multipurpose image stills and animated gifs



RESEARCH
& GAME DESIGN 

During my time with IBM, I helped with 
branding efforts for their events. I also 
helped create a new AR mobile game for 
different golf tournaments across the 
world. The process included redefining the 
game design process to create authentic 
AR embodiment.



GAME DESIGN 
AR GOLF - MOBILE APP
After a human-centered design research 
process, it was found that a large portion 
of the Masters championship fans  could 
not attend the event and had 
experienced it at a distance. To engage 
this audience, an AR game was pitched 
and I developed the proof of concept. 

The playcentric design cycle included 
game design, level design, UI/UX with 
input of the fans, and iterative playtesting 
stages.

Physical Gesture
with physical feedback

Physical Gesture 
with digital feedback

FINAL VERSION



AUDIOVISUAL
& BRANDING 

Working with Blackberry I created a 
vast amout of video content 
showcasing their products and 
events around the world.

Here are some samples of branded 
assets and the video demo they 
presented at CES.

EVENT EMAIL DESIGN
Responsive design + Automation

EVENT LANDING PAGE
Custom design for events, usage metrics



CES PRODUCT
DEMO VIDEO
I worked on a campaign involving 
different brands for CES 2017, 
where Blackberry QNX presented 
their new autonomous driving 
technology. In alliance with 
hardware partners and car 
manufacturers QNX presented a 
production ready test drive of 2 
autonomous cars. This video was 
part of their tradeshow booth and 
then presented in other events and 
channels.

I worked as producer, director and 
head of postproduction editing for 
this project.

https://www.youtube.com/watch?v=O8HWwlzqbj4&t=30s


BRANDING ASSETS:
WEB, EMAIL, DOCUMENTS

DOWNLOADABLE CONTENT
Email and CTA design

EMAIL DESIGN
Responsive design + Automation

WHITE PAPER DESIGN
Editorial design of digital documents



LANDING PAGE DESIGN
Event information

EMAIL INVITATION
Responsive design + Automation

EVENT REGISTRATION
Registration forms + Webinar planning



MARKETING
& BRANDING 

Working with Daimler and their 
transportation service “Car2go” 
allowed me to create diverse B2C 
campaigns. One of the best 
challenges was to reinvent the 
branding according to each one of 
the events they participated in.

Here are some samples of different 
campaigns and assets I created 
with my team.

EVENT EMAIL DESIGN
Responsive design + Automation

EVENT LANDING PAGE
Custom design for events, usage metrics



WEB DESIGN EXAMPLES

Information architecture  
and navegation design.

Main content highlights, 
sliders, call to actions.

One-page or Multi-page 
web design.

Individual section design.

Forms for lead capture



RESPONSIVE
DESIGN
Every asset was easily displayed 
in any screen size for the best 
experience from any device

MobileDesktop

Custom graphics, banners, 
background video.

Dynamyc layouts that work 
for desktop and mobile

Geolocation and Google 
Maps API integration



UX / UI DESIGN 
AND CONTENT 
CREATION
We helped Daimler create a 
user-centric web experience, 
analizing and optimizaing 
your content to make it more 
accesible and enganging for 
your audience.

We helped our clients expand 
their online reach with our 
content creation and SEO 
services.

Copy optimization for 
more e�cient user 
response and SEO



EVENT EMAIL DESIGN
Responsive design + Automation



EVENT MICROSITE DESIGN
Responsive design + usage metrics

CAR WRAP DESIGN
Custom design matching digital ads



INTERACTIVE MAP
OF MIDSTREAM
This is an interactive overview 
of the midstream process, 
where ChemTreat wanted to 
explain in a friendly way what 
happens on each stage and 
how can they help with their 
professional services.

http://www.chemtreat.com/midstream-animation/


- THANK YOU -
For  more informat ion contact  me at 

daniel@danvelasquez .com




